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The Cultivation of World-Class Enterprises with Global Competitiveness in China
Progress Gaps and Strategy

CUI Xinjian OUYANG Huimin

(Central University of Finance and Economics. Beijing, China)

Abstract The report of the 19th National Congress of the Communist Party of China proposes “cultivating world-class
enterprises with global competitiveness”. Since the reform and opening, the global competitiveness of Chinese enterprises has
rapidly increased and some of Chinese enterprises have already been world-class. Based on the existing literature, our analysis
is conducted through five dimensions such as scale, efficiency, innovation, internationalization, and brand. The longitudinal
comparison shows that, using the two samples of Fortune Global 500 and Chinese Enterprises 500, China has rapidly building
world-class enterprises in the past 10 years, especially in terms of scale, innovation, and brand. The horizontal comparison
shows that China still lags behind in cultivating world-class enterprises, especially in the four dimensions other than scale. Fa-
cing the unprecedentedly big changes, we must follow the basic laws of corporate growth. Based on the five-dimensional pro-
gressive regularity, each enterprise must seize its key dimensions, take global competitiveness as the main line, and accelerate
the pace of building world-class enterprises.
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